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Abstract

The purpose of this paper is to describe the expected role of management accounting in the research of
intangibles specialized in corporate reputation and reputation management. The reason for this study is in
the fact that opportunity for creating corporate values is shifting from tangible assets to knowledge-driven
strategic management making use of intangibles such as brand, IT and data bases, skill and motivation of
employees, computer software, and corporate reputation. The author divides all intangibles into intellectual
property, off-balanced intangible assets and other intangibles such as corporate reputation and corporate
brand. He suggested new approach using CSR, internal control, reputation risk management, reputation

guotient, reputation audit, and a few tools of management accounting.
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